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out of the box

InPost

Please read the following before continuing. The following applies to this presentation, any oral or video presentation of the information in this presentation by InPost S.A. a public limited liability company (société anonyme),
incorporated and existing under the laws of the Grand Duchy of Luxembourg ("InPost" or the "Company") or any person on behalf of the Company, any oral or video presentation of information by the Company and any question-
and-answer session that follows any oral or video presentation {collectively, the "Information").

The Information includes presented financial results for Q12022, of InPost S.A. and its consclidated subsidiaries. The financial results are presented in Polish Zloty (PLN).

Certain figures contained in this presentation, including financial information, have been subject to rounding adjustments. Accordingly, in certain instances, the sum or percentage change of the numbers contained in this
presentation may not conform exactly to the total figure given.

The Information may include statements that are, or may be deemed to be, "forward-looking statements". These forward-looking statements may be identified by the use of forward-looking terminology, including the terms
"believes", "estimates", "plans", "projects”, "anticipates", "expects", "intends", "targets", "may", "aims", "likely", "would", "could®, "will* or "should" or, in each case, their negative or other variations or comparable terminoclogy, or by
discussions of strategy, plans, objectives, goals, future events or intentions. Ferward-looking statements may and often do differ materially from actual results. Any forward-looking statements reflect the Company's current view
with respect to future events and are subject to risks relating to future events and other risks, uncertainties and assumptions relating to the Company's business, results of operations, financial position, liquidity, prospects, growth
or strategies, many of which are based, in turn, upon further assumptions, including without limitation, management's examination of historical operating trends, data contained in the Company's records (and those of its
affiliates) and other data available from third parties. Although the Company believes that these assumptions were reasonable when made, these assumptions are inherently subject to significant known and unknown risks,
uncertainties, contingencies and other important factors which are difficult or impossible to predict and are beyond its control. Forward-looking statements are not guarantees of future performance and such risks, uncertainties,
contingencies and other important factors could cause the actual results of operations, financial cendition and liquidity of the Company and its affiliates or the industry to differ materially from those results expressed or implied
in this document or the presentation by such forward-looking statements. No representation is made that any of these forward-looking statements or forecasts will come to pass or that any forecast result will be achieved. Undue
influence should not be placed on any forward-looking statement.

No statement in this presentation is intended to be nor may be construed as a profit forecast. Forward-looking statements speak only as of the date they are made. The release, publication or distribution of this presentation in
certain jurisdictions may be restricted by law and therefore persons in such jurisdictions into which they are released, published or distributed, should inform themselves about, and observe, such restrictions.

No representation, warranty or undertaking, express or implied, is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the opinions contained therein. The
Information has not been independently verified and will not be updated. The Information, including but not limited to forward-looking statements, applies only as of the date of this presentation and is not intended to give any
assurances as to future results. The Company expressly disclaims any obligation or undertaking to disseminate any updates or revisions to the Information, including any financial data or forward-looking statements, and will not
publicly release any revisions it may make to the Information that may result from any change in the Company's expectations, any change in events, conditions, circumstances on which these forward-looking statements are
based, or other events or circumstances arising after the date of this document.

This presentation contains statistics, data, statements and other information relating to the markets of the Company's group and the industry in which it operates. Where such information has been derived from third-party
sources, such sources have been identified herein. In addition, the Company has been named as a source for certain market and industry statements included in this presentation. Such "Company information" reflects the
Company's views based on one or more sources available to it (some of which are not publicly available, but can be obtained against payment), including data compiled by professional organizations, consultants and analysts and
information otherwise obtained from other third-party sources.

The Information does not constitute or form part of and should not be construed as an offer or the solicitation of an offer to subscribe for or purchase securities of the Company, and nothing contained therein shall form the basis
of or be relied on in connection with any contract or commitment whatsoever, nor does it constitute a recommmendation regarding such securities. Any securities of the Company may not be offered or sold in the United States
or any other jurisdiction where such a registration would be required, unless so registered, or an exemption from the registration requirements of the U.S. Securities Act of 1933, as amended, or other applicable laws and
regulations is available. The Information and opinions contained therein are provided as at the date of the presentation and may be subject to change without notice. The Information does not constitute or form part of any
advertisement or marketing material, any offer or invitation to sell or issue, any offer or inducement or invitation or commitment to purchase or subscribe for, or any solicitation of any offer to purchase or subscribe for, any shares
in the Company or securities in any other entity nor shall it or any part of it nor the fact of its distribution form the basis of, or be relied on in connection with, any contract or investment decision in relation thereto.

By accessing this presentation, you agree to the terms contained herein and to be bound by the foregoing limitations.



Q1 2022 Key Messages
Business Update
Financials

Appendix



Ql 2022 Key Messages




InPost

Our Mission

Leveraging our success

with automated lockers

in Poland, we

the consumer experience,
economics and sustainability of
Europe’s e-commerce last mile

Source: Company strategy
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APMs are a more convenient, efficient
and greener way of delivering parcels

Customers, merchants and cities all benefit from APMs

Dﬁ More convenient

Net Promoter Score (NPS)

—®
75
51

5 W

InPost APM InPost
to-door

Market
to-door!

Difference in fuel consumption APM vs.
to-door (liters/parcel)

To-door APM

Last-mile labour intensity (couriers
required per 1000 parcels)

.

To-door APM

InPost

2 Greener

Last mile CO, emissions in Poland?

up to ~75% greener

v

0.08

To-door APM

1. Average NPS for DPD, DHL, FedEx, GLS, UPS, Polish Post and Pocztex as of October 2021; 2. Estimates based on CO, calculator co-created with Polish Academy of Sciences and Foundation of Administration and Public

Economy. Calculation was based on GHG Methodology and ECOINVENT database, using the ILCD MIDPOINT+(EC-JCR Global) calculation method.
Source: Company data, Market reports, National Statistics Bureau “Average monthly gross wage and salary in national economy 1950-2021"
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The InPost APM flywheel

What we provide:

More sales

v Increased checkout
conversion & repeat sales

v End-users declare APMs
motivate them to more
frequent shopping'

Reliability

v No failed home delivery

Low delivery cost

v Cheaper than to-door
v Lower fuel costs than to-door

Sustainability

v Lower carbon footprint vs. to-door

v Opportunity to work towards
declaring climate neutrality
alongside InPost (Scope 3 of SBTI)

1. Gemius, E-commerce w Polsce 2021
Source: Company data, Market reports

out of the box

.I Greater
convehience

4 Scale

economies
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Sustainability

Wider
merchant
adoption

Improved
customer
experience

Data and
technology

InPost

Convenience and flexibility

v Customer owns the pick-up time

v APMs deployed in highly
residential areas, hence close to
the consumer

Reliability
v Vast majority of APM parcels
delivered next day

v Lower likelihood of consumer
complaint vs. to-door

Ease of use

v Mobile app
v Contactless pickup & return
v Labelless sending and returns

Sustainability

v Opportunity to consciously select a
more sustainable delivery choice

v Lower congestion due to fewer
vehicles on the road vs. to-door



Q12022 Highlights

Financial & Operational

/@ Volume outperformance of all three core markets: Poland
Q1 up 16% (+51% 2-year volume CAGR), France Q1 up 8% (+27% 2-year
.’ volume CAGR of Mondial Relay), & UK +157% YoY volume in QI)

markets basis (excluding Mondial Relay). APM only volume growth
up 20% YoY

Reported revenues up 94% YoY to 1,542.1m PLN, up 19% excl.
Mondial Relay

O
alinll

Adjusted EBITDA up 23% YoY to 409.Im PLN, unchanged excl.
Mondial Relay despite inflationary pressures with Polish EBITDA up
8% YoY

©

®

&, 164.2m parcels delivered in Q1, 68% YoY and 18% on a like-for-like
v N\
>
A

Strong existing moat — competitor APMs show negligible impact
Big on volumes of InPost’s nearby lockers

1. Kantar as of April 2022; 2. Gemius, Mediapanel, December 2021 and March 2022
Source: Company data, Market reports

out of the box
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InPost

Consumer & Strategic

Continued, top-notch Polish APM NPS of 75. APM delivery
assessed by 84% of consumers as eco-friendly’

Added 0.4m active app users? in Poland in Q1 reaching 9.6m with
5.0 rating in App Store

17,357 APMs in Poland (+6% vs. 2021 YE), 651 APMs in France
(+108% vs. 2021 YE) and 3,583 in the UK (+14% vs. 2021 YE)

Significant Merchant & Landlord wins. Most notably OLX
framework agreement Poland, Sainsbury’s locations & launch of
Asos in UK



. InPost
We grew faster than the market across our key geographies e

InPost and Market parcel volume growth

InPost and E-commerce volume growth rate Q12022 (%, YoY)

Poland France United Kingdom
Growing at even
higher rate in the
non-Allegro channel +180 p.p.
157%
16%
8%

Il Market InPost/Mondial Relay

1. Company estimate based on Polish Statistics report of 30% YoY GMV growth in Q12022; 2. Salesforce, The Shopping Index: Global online shopping statistics and ecommerce growth trends on 26.04.2022
Source: Company data
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TRANSPORT FROM INPOST - we work with the
Polish Humanitarian Action in transporting the
most needed goods. We have already delivered
6,000 tons of food, medicines and other
necessary products

21k

diapers

gk 74k 47k

pieces of moisturizing
dressings wipes

AID PACKAGES FOR UKRAINE - through an InPost
Fresh app, one can place an order for an emergency
kit prepared by partner e-pharmacy, and InPost will
deliver it to Ukrainians in need for free

200,000 PACKS FOR UKRAINE WITH CARITAS - we

support "Package for Ukraine" campaign organized by

Caritas Poland. We declared transport of 200,000
shipments sent by donors to Caritas warehouses

SOCIAL MEDIA TIPS & GUIDE HOW TO HELP
UKRAINIANS - we reached 1.2m people with our real
time communication on how to support Ukrainians
through several initiatives

InPost

SUPPORT FOR UKRAINIAN EMPLOYEES
—we provide shelter for the families of our
Ukrainian employees at Uzdrowisko Ustron.
The families receive their own rooms, meals
and psychological & medical support

“COLLECTE FOR UKRAINE" - Mondial Relay
opened its transport network, as well as
relay points and lockers, to centralize and
route donations for Ukrainians

Source: Company data

out of the box
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Accelerating the flywheel effect across all our markets

/‘E 5 N
: 1 Greater

&= Deployed 912 APMs, including nearly

170k lockers (2x more than competition
combined) in Q12022

ms Operating largest APMs (148 lockers on

average) on the market

P B 651 APMs in Mondial Relay network

(+108% vs. 2021 YE)

Added 433 APMs to the UK network in
Q12022, totaling 3.6k APMs

x 4 Scale
| economies

%= Q122 volume reached 112.1m (+16% YoY)
F' b Q122 volume reached 39.6m (+8% YoY)
P& Q122 volume reached 3.6m (+157% YoY)

convenience

customer
experience

|
3 Wide

merchant
adoption

InPost

15.3m APMs users (+13% YoY, +0.5m vs.
YE'21), which constitutes 40% of Polish
population

9.6m active mobile app users’' (+0.4m
vs. YE'21) and continuous top 5.0 rating

95% of parcels injected in depots
delivered in D+2 (+1.7 p.p. YoY)

InPost UK Trustpilot score further
improved to reach 4.32 (Q1 average)
and 4.2 (public)?

Increased merchant base to 40k
(+2k vs. YE'21)

New FR merchants wins in Q1 include
Okaidi, Little Cigogne, Le Closet, The
Bradery, Le Club Leader Price

New UK merchants wins in Q1 include
ASOS, Isawitfirst, Evans and Revolve

1. Gemius, Mediapanel, March 2022; 2. As of 21 April 2022; the score of 4.34 reported in FY21 Results was an average score for December 2021, while the average for Q4 2021 equaled 4.06 and public score equaled 4.1
Source: Company data, Market reports
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Clear APM resilience despite competition _

Lockers with competition nearby are doing... better

Average weekly parcels delivered to APMs near competitors’ APMs!

KPI =
Average weekly parcels delivered to APMs away from competitors’ APMs? .
+ Tracking every InPost APM
1o% within 100m of a competitor

- relative performance vs.

105%
rest of InPost lockers is
100% = === = m A e e e e m o s mm—mm-—---—---o-- actually improving!
Indexed performance of InPost APMs
95% within 100m of competitors’ APMs vs. |

all other InPost APMs (starting index * Trends similar when IOOklng
90% above 100 as competitors focus on |- at competition within 500m

highest volume catchments)

85%

80%
40 41 42 43 44 45 46 47 48 49 50 51 52 1 2 3 4 5 6 7 8 9 10 N 12 13

o————— 2021 (CW) o O 2022 (CW) — @

1. APMs within 100m distance from the APM deployed by one or more of the following competitors: Allegro, Swipbox, Aliexpress, Orlen. Sample size between ~200 and ~1000, depending on week;
2. Control group consisting of APMs in the same cities as those near competitors' APMs. Sample size >1000; Source: Company data

out of the box 13



Building even greater consumer
engagement and stickiness of InPost APM users

Three new functionalities
added to our Mobile app

New app functionalities added in
Q12022

Quick Returns - creating
and tracking quick
returns in the App

Google Pay - allowing more
convenient payments in the
InPost app on Android
devices

Ukrainian language
—added translation in
response to large number
of refugees

Mobile app user base is
continuously growing...

#m active app users as per
independent third party definition’

@>—y

;/

2021 YE 2022 Q1

InPost

...anhd so is our hard user
base?

#m of APM users by type

@D
14.8 153
135
81 83
7.7 (55%) (549%)
(57%)
39 4.0
34 o 9
250 (26%) (27%)
29 29
(19%) (19%)
2021 Q1 2021 YE 2022 Q1

35% 39% 40%
El E3 3

soft Users [l Super Hard Users
Hard Users [l Share of PL population?

1. Gemius, Mediapanel, December 2021 and March 2022; 2. Super Hard User - ordered within last 12 months in at least 8 distinct months at least 30 parcels collectively, from at least 6 different sellers
and has the mobile app installed; Hard User — ordered parcels within last 12 months in at least 6 distinct months and collectively at least 12 parcels; Soft User — all other; 3. As per Statistics Poland, 2021,

Poland has 38.162m citizens; Source: Market reports, Company data

out of the box
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France: Strategic & automation advances

Notable
Q1 developments

= Strength in C2C drives strong Q1 volume
outperformance

" |ntensification of the internal change
management activities related to launch
of the Development Plan

= Significant progress in the recruitment
of resources across all managerial and
specialist levels

® Intensification of sales efforts with
existing clients (cross-sell of APMs) and
new leads

= Further knowledge transfer between
countries in InPost Group, especially in
Sales and Operations

® Further expansion of depo network, to
improve delivery times pre D+1launch

Source: Company data

out of the box

Out of Home automation:
Deployment of new machines
is accelerating

# of APMs
651
313
138
Q321 Q4’21 Q122

InPost

French consumers response
to APMs outpacing 2017
Polish cohort

# of parcels per location per week

= APMsin France Poland in 2017

15



High-impact, supermarket-
focused deployments and merchant wins

Strong landlord and merchant
partnerships drive...

Key landlord wins

WH Smith
Sainsburys

Key merchant wins

asos

EVANS
REVOLVE

| SAW IT FIRST

Source: Company data

out of the box

..larger APM deployment,
especially at attractive sites

# of APMs and # of lockers (k)
| 3.583
3150

1413

Q121 Q421 Q122

- >

Already 33% of our APMs are
located at premium large
supermarket sites

#APM [l # lockers (k)

InPost

Higher volumes in Ql,
than in the Peak Q4

Volume growth Q12021 vs. Q12022
(indexed)

+150%
247 250
0,
73% 67%
100
60%
Ea
Q121 Q421 Q22

InPost [l Rental

16
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Summary of Q12022 financial performance InPost

PLN million, unless otherwise stated InPost (Group reported) InPost (excl. Mondial Relay)

Q12022 Q12021 YoY Q12022 Q12021 YoY
Revenue 1,542.1 793.1 94% 941.2 793.1 19%
of which Poland 911.6 782.0 17% 911.6 782.0 17%
of which MR 600.9 0.0 n.m. 0.0 0.0 n.m.
of which International 296 11 167% 296 1.1 167%
Operating EBITDA 403.3 263.2 53% 328.3 263.2 25%
Margin 26.2% 33.2% (700bps) 34.9% 332% 170bps
Non-recurring items 58 69.0 37 69.0
Adjusted EBITDA 409.1 332.2 23% 332.0 332.2 0%
Margin 26.5% 41.9% (1540bps) 35.3% 41.9% (660bps)
of which Poland 376.6 350.1 8% 376.6 350.1 8%
of which MR 771 0.0 n.m. 0.0 0.0 n.m.
of which International -44.6 -17.9 n.m. -44.6 -17.9 n.m.
Capex 308.0 158.6 94% 246.6 158.6 55%
% of revenue 20.0% 20.0% Obps 262% 20.0% 620bps
Net Leverage? 3.3x 2.0x

3.1x if including full LTM
1. Revenue and Other Operating Income 2. Last Twelve Months Net Leverage Mondial Relay Adj EBITDA
Source: Company data ’

out of the box 1 8
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. . . . . InPost
Poland: Q1 2022 operational & financial highlights
Double digit volume and revenue growth in Ql, Adjusted EBITDA up 8%, margin decline driven by
labour inflation and negative price mix as well as pricing lag
Parcel volume [million] Revenue'! [PLN million]
G . G .
@ n21 @ 911.6
96.6 782.0
Q12021 Q12022 Q12021 Q12022
Adjusted EBITDA & Margin [PLN million or %] Q1 2022 highlights
(8%) v 16% volume growth and 17% APM volume growth outpace
2501 iy 3766 estimated 15% growth in Polish e-commerce parcel market

Adjusted EBITDA up 8% despite fuel cost inflation and
lagged impact of price hikes (uncontracted increases on

44.8% 41.3% April 1st and May 1st)
Q12021 Q12022 Polish consumer weakness anticipated but QI
Adjusted EBITDA  =@= Adjusted EBITDA Margin demonstrated resilience to the shock of Russian February
Note: 1. R d Other O ti | H H HRSE E i
et Commans ot er Operating income € > cicr 24 attack on Ukraine despite initial 2-week volume dip

out of the box 19



Mondial Relay: Q1 2022 operational & financial highlights

Significant C2C driven volume outperformance of market. Pricing mix and end of post Covid
productivity windfall lead to rebasing of Adjusted EBITDA

Parcel volume [million] Revenue' [PLN million]

> . | & .
441 483 5816 600.9
Q12021 Q12022 Q12021 Q12022
Adjusted EBITDA & Margin [PLN million or %] Q1 2022 highlights
| @ Significant C2C driven outperformance of French
110.9 l market with B2C performing in line with broad market.
771 Pricing mix and end of post Covid PUDO productivity
windfall leads to rebased adjusted EBITDA
19.1% 12.8% Q1 profitability in line with expectations reflective of
= =S normalised productivity and investments into French
Q12021 Q12022 market coming at the top end of the FY'22 guidance

Adjusted EBITDA =@= Adjusted EBITDA Margin o . . .
Anticipated gains from automation and improved

Note: 1. Revenue and Other Operating Income R . . .
€ 2vcror service levels continue to underpin mid term outlook

Source: Company data

out of the box

InPost
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International: Q1 2022 financial highlights

Strong International volume growth and G&A per parcel economics

Revenue' [PLN million]

Adjusted EBITDA [PLN million]

uk Il rtaly uk Il italy International Overheads
296 158
_-O.4+ -335
-17.9
N 276
10.7 -33
meeeeepl—— 446
Q12021 Q12022 Q12021 Q12022
Revenue per parcel' [PLN million] Adjusted General costs? per Parcel [PLN]
16.3 20.2
(o)
-2%
NG (54%)
! v . &ZD
7.93 7.79 11.64
532
Q12021 Q12022 Q12021 Q12022

Adj. General cost per Parcel # Adj. General cost [PLN million]

Note: 1. Revenue and Other Operating Income 2. Adjusted General Costs = General Costs — Share Based Programs Costs (LTIP & MIP)

Source: Company data

out of the box

InPost

Q1 2022 highlights

Strong volume growth
internationally and
meaningful reductions in
SG&A costs per parcel

Increased loss driven by
third-party logistics cost -
margin improvements are
expected to start at the end
of Q2 with a complete exit
from current contract

New costing model with
third party providers will
gradually raise margin
outcomes on future volume
growth

Current cost and volume
trajectory anticipates H1 will
represent peak quarterly
EBITDA losses with full year
2022 losses expected to fall
vs 2021

21



InPost

EBITDA to Net Profit progression

PLN million, unless otherwise stated 3M 2022 3M 2021 Difference % change
Adjusted EBITDA 409.1 332.2 76.9 +23% .
) 1 PLNm16.3 driven by MR
Margin % 26.5% 41.9% (1540bps) consolidation in QT; growth of 41%
Share-based compensation [MIP valuation] 27 (481) 46.0 -96% YoY excluding MR acquisition
LTIP valuation (2.2) 0.0 (2.2) n.m. 2 PLNm226driven by MR
IPO Costs 0.0 (209) 209 -100% consolidation in QT; reduction of
. : : 18% YoV excluding MR acquisition
Mondial Relay acquisition and restructuring costs (1.5) 0.0 (1.5) n.m.
Operating EBITDA 403.3 263.2 140.1 +53% 3 PLNm8.3driven by MR
) consolidation in QT; growth of
Margin % 26.2% 33.2% (700bps) 37% YoY excluding MR
IFRS16 RoU amortisation 1 (107.0) (64.4) (42.7) 66% acquisition
Other intangibles amortisation 2 (311 (10.4) (20.7) 199%
PPE depreciation 3 (68.3) (43.9) (24.4) 56%
4 PLNmM 21.4 of interest cost
=] 196.8 1445 52.3 136% increase driven by MR acquisition
Margin % 12.8% 18.2% (550bps) debt incurred in H2 2021
Net financial cost (82.4) (8.1 (74.3) 917% 5 FX translation losses driven by
of which: interest expense 4 (49.7) (19.2) (30.5) 159% APM capex receivables (PLNmM
. . . 23.6) and debt valuation
of which: unrealized FX gains/(losses) 5 (31.3) 16.7 (48.0) n.m. denominated in EUR (PLNm 7.2)
Income tax (45.0) (38.6) (6.4) 17%
Net profit 69.4 97.8 (28.4) -29%
Margin % 4.5% 12.3% (780 bps)

Source: Company data

out of the box 22



InPost

Adjusted EBITDA to Free Cashflow Bridge

52% operating cash conversion pre capex. Negative free cashflow after expansion capex to reverse post pricing
gains and reduced H2 capex in PL. Inflation impact of fuel and labour cost in Poland negative 25.6m PLN

PLN million -
Out of which 40.3m related to
payment of 2021 taxes in 2022
332.2 409.1
o 268 o
64% EBITDA 200 52% EBITDA 50% EBITDA
conversion E conversion conversion
982
214.1
T 87
9279
17% EBITDA 176.0 23% EBITDA
conversion conversion
1233
-93.9
Q12021 Q12021 Cash Q12021 FCF Q12022 Change Income Tax Lease Operating Maintenance Q12022 Expansion  Expansion Q12022
Adjusted Flow pre- Adjusted in NWC Payments  Cash Flow Capex Cash Flow Capex Capex FCF
EBITDA Expansion EBITDA pre- Poland  International
Capex Expansion

Capex

Source: Company data

out of the box 23
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. InPost
Profit and Loss Statement

Period of 3 months Period of 3 months
ended on 31-03-2022 -1 Te =1e KoY oy Box fr Lo ra |

Continued operations

Revenue 1,536.7 789.4
Other operating income 5.4 3.7
Depreciation and amortization 206.5 ns8.7
Raw materials and consumables 40.6 n3
External services 868.2 372.4
Taxes and charges 6.2 0.5
Payroll 151.8 Nn4.7
Social security and other benefits 422 16.1
Other expenses 128 9.8
Cost of goods and materials sold n.o 31
Other operating expenses 4.8 0.9
Impairment gain/ (loss) on trade and other receivables 12 11
Total operating expenses 1,345.3 648.6
Operating profit 196.8 144.5
Finance income 19 no
Finance costs 84.3 20.0
Profit before tax N4.4 136.4
Income tax expense 45.0 38.6
Profit from continuing operations 69.4 97.8
Profit (loss) from discontinued operations (0.6) (4.0)
Net profit 68.8 93.8

Other comprehensive income
Exchange differences from the translation of foreign operations, net of tax

— Item that may be reclassified to profit or loss (17.5) 29
Other comprehensive income, net of tax (17.5) 29
Total comprehensive income 51.3 96.7
Net profit (loss) attributable to owners:

From continued operations: 69.4 97.8

From discontinued operations: (0.6) (4.0)
Total comprehensive income attributable to owners:

From continued operations: 519 952

From discontinued operations: (0.6) 15
Basic/diluted earnings per share (in PLN) 0.14 0.19
Basic/diluted earnings per share (in PLN) - Continuing operations 0.14 0.20
Basic/diluted earnings per share (in PLN) - Discontinued operations 0.00 (0.01)

Source: Company data
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Balance Sheet Statement

ASSETS

Non-current assets
Goodwill
Intangible assets
Property, plant and equipment
Other receivables
Deferred tax assets
Other assets
Current assets
Inventory
Trade and other receivables
Income tax asset
Other assets
Cash and cash equivalents

TOTAL ASSETS

Source: Company data

out of the box

Balance as at
31-03-2022

6,033.7
1,434.6
1,033.0
3,318.8
336
136.0
77.8
1,263.7
ne
886.6
3.4
44.6
3175
7,297.4

EQUITY AND LIABILITIES

Balance as at
31-12-2021

5,831.0 Equity
1,434.3 Equity attributable to owners of InPost
1,036.6 Share capital
3,110.0 Share premium
3.4 Retained earnings/ (accumulated losses)
157.8 Reserves
60.9 Non-controlling interests
1,461.9 Non-controlling interests
109 Total equity
927.1 Liabilities
37 Loans and borrowings
27.0 Employee benefits and other provisions
4932 Government grants
7,292.9 Deferred tax liability

Other financial liabilities

Total non-current liabilities
Trade payables and other payables
Loans and borrowings
Government grants
Current tax liabilities
Employee benefits and other provisions
Other financial liabilities
Other liabilities

Total current liabilities

Total liabilities

TOTAL EQUITY AND LIABILITIES

Balance as at
31-03-2022

48.7
227

35122.4

504.4

(35,600.8)

48.7

4,292.5
20.5
12
266.7
859.0
5,839.9
696.5
70.6
0.0
89
140.0
378.8
14.0
1,408.8
7,248.7
7,297.4

InPost

Balance as at
31-12-2021

(6.9)
227
35122.4
435.6

(35,587.6)

(6.9)

4,5458
332
12
2786
8351
5,693.9
785.7
194.4
0.0
437
1032
357.7
1212
1,605.9
7,299.8
7,292.9
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Cash Flow Statement

Source: Company data

out of the box

Cash flows from operating activities
Net profit
Adjustments:
Income tax expense
Financial (cost)/ income
Gain/ (loss) on sale of property, plant and equipment
Depreciation and amortization
Impairment losses
Group settled share-based payments
Changes in working capital:
Trade and other receivables
Inventories
Other assets
Trade payables and other payables
Employee benefits, provisions and contract liabilities
Other liabilities
Cash generated from operating activities
Interest and commissions paid
Income tax paid
Net cash from operating activities
Cash flows from investing activities
Purchase of property, plant and equipment
Purchase of intangible assets
Net cash from investing activities
Cash flows from financing activities
Proceeds from loans and borrowings

Repayment of the principal portion of loans and borrowings

Payment of principal portion of the lease liability
Payment to shareholders

Net cash from financing activities

Net increase/(decrease) in cash and cash equivalents
Cash and cash equivalents at 1January
Effect of movements in exchange rates on cash held
Cash and cash equivalents at March 31

Period of 3 months
ended on 31-03-2022

68.8
312.4
450
555
(0)
206.5
12
43
(26.8)
398
(0.7)
(1.0)
(72.6)
241
(6.4)
3544
(63.2)
(70.0)

2211

279.)
(289)
(308.0)

146
(4.9)
98.2)
00
(88.5)
(175.4)
4932
©.3)
3175

Period of 3 months
ended on 31-03-2021
93.8
184.2
38.6
(217)
(0.4)
na.7
09
481
9.7)
522
06
(2.0)
120
(4.2)
(68.3)
2683
(437)
(44.6)
180.0

(143.2)
(15.4)
(158.6)

2,066.6

(644.8)
(62.3)

(1,2387)
1214
142.8
144.2
(0.2)
286.8
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~ Contact details

out of the box

Michael Harris

Interim Head of Investor Relations
mharris@inpost.eu

Visit InPost’s websites:
www.inpost.pl/en

www.inpost.eu

InPost Headquarters

70, route d'Esch,

L-1470 Luxembourg,

Grand Duchy of Luxembourg
LU 32751180
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